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'SOCIAL MEDIA PLATFORMS







WHY IS'SOCIAL MEDIA IMPORTANT?

The average American spends at leastEREITEGERE)
ENNLITES just on social media platforms each day.
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https://www.gwi.com/reports/social?bcndyn=d2lkOjQ2MnxjaWQ6NTU5&gad_id=541659518824&utm_source=google&utm_medium=ppc&utm_term=social+media+platform+demographics&utm_campaign=Nebo+-+TRENDS+-+GWI+-+USA+-+EN+-+Social+Trends+-+Social+Media+-+BMM+2AF&hsa_cam=14410799012&hsa_mt=b&hsa_ver=3&hsa_src=g&hsa_ad=541659518824&hsa_net=adwords&hsa_tgt=kwd-385361544218&hsa_acc=9903771596&hsa_grp=126625554859&hsa_kw=social+media+platform+demographics&gclid=Cj0KCQjw7aqkBhDPARIsAKGa0oIat7P8UvC7ztTjYvYs0QlHtpRpdY_GXxoyISYd8VtwmI6Uxz1ItuwaAi2BEALw_wcB
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The top 3 reasons
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MONTANA

SUCCESSFUL STRATEGY

e Step 1 — Goal Definition

e Step 2 - Develop Your Strategy
e Step 3 - Content Creation

e Step 4 - Measure Results & Change or Maintain Strategy
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EFINE YOUR GOALS



WHAT DO YOU WANT

TO ACHIEVE?
/
11

e |[Nncrease brand awareness
e Drive website traffic

e Generate leads
e Build customer loyalty
e Provide customer support




DEVELOP YOUR STRATEGY;



IDENTIEYAYOUR
TARGETYAUDIENCE

e Who are your customers?
e Where do they hang out online?
e Where do they work?

e What do they care about?

e Do they already know you? \\’ &

e What do they think of you? Is it what you want
them to think?

e What content do they need to see to believe that
your business is worth their money?




CREATE'/A'BUYER PERSONA

"TE D"

PERSONAL INFO
e Age

. Gender CHALLENGES

. I|j|0b|?[!es « What problems do they have?
SRCCCatOI]  What life challenges do they face?
e Interests

e What is something they're trying to

Income
solve?

YOUR SOLUTIONS

GOALS

What's their
endgame?
e What does their
professional and
personal goals
look like?

e Do you meet their needs?

e Does your language and
messaging match with them?

e What questions might they ask?
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JA\Reminder.on Generation Breakdowns

Millennials: 1977-1995

5: 1946-1964



The next few slides are from GWI's research report on global social

media usage from 2019-2021 a

Instagram tops Gen Z’s charts

. Gen 2 . Millennials . GenX @ Bobyboomers

"ll “" . fhs.
© £ (v ) )

Instagram Facebook Twitter TikTok

._.- '.. .... feoe-_
O 0 lin ®

Snapchat Pinterest Linkedln Reddit




Connecting is still at

the heart of social media

% of social media users in each generation who say the following

are the main reasons they use social meadia

. Gen 2 . Millennials . Gen X . Baby boomers

Keeping in touch with friends/family -
48
a7
51
54

Filling spare time
43

37
33
28

Finding content
39

27
20
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Seeing what's trending/what's being talked about
35

26
19

9

=
= |

Reading news stories

Finding inspiration for things

Following celebrities or influencers
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Finding products to purchase
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Making new contacts

Seeing updates/content from your favorite brands

Watching livestreams

@ GWI Core Q3 2021 Q 199419 social media users aged 16-54
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Sharing/discussing opinions with others

Finding like-minded communities/interest groups

Posting about your life
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BUILD/A'PRESENCE ON THE|RIGHI
SOCIAL'MEDIA NETWORK:S

purpose of this platform fit my brand?
audience spend time here? (Focusing
ing thoughtful content for fewer
s will always serve you better than
eneric content across every platform.)
your social media channels and
with your audience.



DEVELOP’A'SOCIAL MEDIA POLICY;

or my team) have the time to create relevant content for a ne
platform?
e Make sure staff members/social media managers understand yo
guidelines and policies for online interactions and audience en
o Have a content approval process
o Develop a policy for handling negative online
comments/engagements
o Develop a policy for general social media interaction
o Remember that social media is a customer service
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CREATEIUNIQUE CONTENT

e Develop a content strategy that aligns with your
business goadls and resonates with your target
audience.

e Strive for authenticity and highlight your strengths

INDUSTRY CONTENT EXAMPLES:

Staff spotlights
Testmonials
Industry and organization news

Family spotlights
Events
Facility Highlights/Updates




e Make sure any photos of children
are approved by
parents/guardians and a media
release form is signed and
documented. Ensure all staff are
aware of permissions for sharing
photos.

e Short-form videos (under 30
seconds) are more likely to get
more engagement (likes,
comments, etc.)

e Make sure all content is design
to your brand standards (colors,
font, language etc)

CREATEICONTENT INTENTIONALLY

Emm childcarebusinessconnect.
CONNECT e

Tiny Training
We bmm berles

Micra-learning for the busy
business "I.l.'.'.'l

Be intentional with designs
and content creation
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WELCOME

TO THE TEAM

MONTANA MONTANA  INLOST

CHILDREN CHILD CARE  WAGES FOR

LOSECHILD = BUSINESSES MONTANA
CARE CLOSE FAMILIES

e Photos of people tend to
perform better than just
graphics or text.

PROGRAM

Morr infir st tf v ASSISTANT

£ s

Montana Child Care
Business Connect Summit

A=
Hhrough ehild core bushoess sepport

EXHIBITOR APPLICATION
NOW OPEN!
~ 1Rl SIGN UP AND RESERVE YOUR SPOT!

i -":n" bit.ly/mtconnectsummit
September 13 - 14, 2023

Fairmont Hot Springs Resont

WELCOME

TO THE TEAM

e Use unique hashtags

e CHILD CARE
BUSINESS ADVISOR

Montana Child Care i ®
Business Connect Summit i i

Tag partners and engage
with other organizations
and businesses when
appropriate.

i cove

REGISTRATION
NOW OPEN!

HOTEL ROOM BLOCK
CLOSING FRIDAY!

L L e
REGISTER FOR FREE AND CLAIM
YOUR HOTEL ROOM NOW!

REGISTER FOR FREE TODAY!




CREATEICONTENT CONSISTENTLY:

e No need to reinvent the wheel — use templa
o Canva
o Adobe Creative Suite

e Establish a posting schedule and frequen
e Tools to utilize:

o Hootsuite

o Sprout Social

o Meta (Facebook)

o Al tools for copywriting (Copy.A

ChatGDT etc.)
o Trello (freel)
o Google Analytics




MEASURE RESULTS &
MAINTAIN STRATEGY:



INRACKFANALYTICS

nce you have implemented your social media strategy, it's
important to measure your results. This will help you
determine what's working and what's not, and make
adjustments as needed. Here are some metrics to track:

e Follower growth

e Engagement (likes, comments, shares)

e Reach (how many people see your posts)

e Click-through rate (how many people click on your links)

e Conversion rate (how many people take a desired
action, such as making a purchase)




WORK IN
PROGRESS

\// social media.

CHECKEIN'WITH YOUR BRAND

Finally, it's important to maintain your social media strategy
over time. This involves regularly reviewing and updating your
strategy to ensure that it is still aligned with your business
goadls and resonates with your target audience. Here are
some tips for maintaining your social media strateguy:

e Regularly review your social media analytics to see
what's working and what's not.
e Stay up-to-date with the latest trends and best practices in

e Continuously test and experiment with new ideas to keep
your social media presence fresh and engaging.
>‘< e Look what other people are doing
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Questions?
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CON\IECT




CHILDCAREBUSINESSCONNECT.COM

Email me for any marketing and social media advice:
heideb@zerotofive.org

I@' @zerotofivemt g @ZerotoFiveMT
ﬂ @zerotofivemt @ @zerotofivemontana

MONTANA CHILD CARE BUSINESS MONTANA

Small Business Support. Big Community Impact. Healthy People. Healthy Communities.
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